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Rai ni er Erases Ari el
Telecom Market

3 Challenge: Reinvent Trustworthy DSP Provider
as Innovative ADSL Source

Long-time Rainier client Ariel was a weklnown provider of digital

signal processing (DSP) boards and software, but wastesy a

startup in data networking in the late 1990s. ADSL was gaining a great
deal of momentum as a Al ast mileo
bringing megabispeed Internet connectivity to homes.

Ariel leveraged its DSP experience to create the ldori2SLAM, a
centratoffice solution for ADSL connectivity, with a unique, fault
tolerant architecture. The product features directly addressed the need
for maximum uptime for ADSL service providers.

But as a newcomer to the market, Ariel was virtuallysible to the

service provider community, and Ra
and market traction for the company. The agency capitalized on the
mar ket 6s i ncreasing obsession with

launch Ariel as an ADSL leader.

3 Results: Ariel Well Recognized in ADSL Industry

Rainierds campaign resulted in Ari
on lists of key players in the ADSL infrastructure equipment industry.

Just over a year after the launch, Ariel closed the sale of its DSLAM
business unit to Cabletron Systems for $33.5 million.

fiHaving Rainier as our agency is |
the competitiori this team brings exceptional strategic thinking to

every campaign they create and exe
manager, Steve Curtin. Knowledge of the technology and the
telecommunications market allowed the agency to develop a highly
focused, creative approach to gett

To achieve quick and intense market awareness, Rainier created a
visualy arresting fAspeed bumpd to get
and come away with one message: Ariel = fault tolerant ADSL.

Ariel sold its DSLAM business unit for $33.5m



3 Approach: Only the Impossible Can Stop Ariel

Ariel s Curtin noted, AfBeyond Raini
technolog is a fantastic knack for digging deeper, asking the right

guestions, and pushing harder to articulate exactly how a product brings
real value to the overall mar ket . o

For Arields new product -theopnch, Rai
exaggerated catastiop campaign with pictures of a nuclear explosion,
buildings being demolished, Godzilla stomping on a car, and a bomb about

to go off.

The advertisementods headline read:
That Might Bring Down YousageAasi el AD
cleari Ari el 6s ASDL solution is the mos

AfThe results with Rainier, oo said Cu
our i nvest ment . o

Rainierés ad copy focused on Arields key message:

Hori zon i s ttFadttolerard endotemdyADSL sdiution. s

Only an uncommonly catastrophic event could interrupt your

customersd ADSL data service. | f your HORI ZON stops worKkin
youbve got more to worry about than service interruption.



