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Rainier Creates Overnight Sensation
3 Challenge: Six Weeks of Publicityin a Weekend

One Fridayafternoon Microworkz.com movd up the launch of their
new lowcost WEBzter PC family ($299) by six weeks responsehe
Rainier PR team leapttim action with a press release and immediate
callsto our mediacontacts The result was an overnight sensation that
literally crashed thdlicroworkz.comweb serversvith more than 7.4
million hitsin a single day.

3 Results: Massive Samday Attention and More

Immediate odine feature article hits for Microworkz.com inclutle
CNET, Newsbytes, PC World News, Dow Jones BusinessaNdws
Excite By Tuesday the agency got Microworkz.com on the front page
of theWall Street Journala feature story imfhe New York Tmes plus
daily toptier coverage in almost every major city.

By the weekend, Rainiesecuredalmost 100 TV and radio hits,

including CNN and the major networkdews magazines stad

coming in the next week and Rainier got Microworkz.com in

Ne ws w&gbkrdcapeandT i me Ma ganiumedechnol o
sectiors. Meanwhile Rainier developed national advertising

campaigrthat ran inPC sector publicatimandPeople Magazine

Rainierdéds campaign resulted in ove
thefirstmont h f ol l owing the productds |
PRoverage r om Raini erd6s: campaign incl:

. 269 prints outlets, includingihe Wall Street Journal, Business
Weekandthe New York Times

s 329 online pickups, includingCnetandZdnet

. 123 TV and Broadcast reportacludingABC, CBS, NBC, CNN,
CNBCandFOX

3 Creative Tacticsl nventing the nDI ¢

The $299 price was an obvious differentiator for the
Microworkz product, but Rainieadvised going to . —
market witha much bigger message. "By * 4
introducing WEBzter a$299, we put Web access

within reach for a huge number of people that just
couldn't afford it before," said Microworkz 2 %

president, Rick Latman. "We priced our computers ‘:? .
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at a point where weould effectively demolish the
socioeconomic barriers between ttiatahaves' and
the'datahav@ ot s. 60 The creative approac
conceived by Rainier was the fisver reference to

what wouldbecom&k nown as the fdigital di v i
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